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Abstract

The well-being of an economy depends mostly on a multitude of aspects which 
work jointly to maintain the economy of any country running. Financial literacy, 
saving behaviour and entrepreneurial intention are a few of these aspects which 
play a quintessential role in the smooth functioning of an economy, and hence it 
is pertinent to delve into these factors. As an outcome, the primary aims of this 
research study are to utilize primary data and to measure the diverse relation-
ships among these factors. The objectives of this research article are to measure 
the connection amongst saving behaviour and financial literacy, entrepreneurial 
intention and financial literacy, and entrepreneurial intention and saving behaviour. 
A total of 169 respondents from various states of northern India became a part of 
this research study. A convenience method of sampling was used for the selection 
of the sample, and required figures were collected with the use and help of online 
questionnaires. Hypotheses were formed, and different statistical computations 
and calculations were applied for testing various hypotheses. Many meaningful 
inferences were made, and the findings offer insights for financial institutions and 
policymakers to make a valuable contribution to this field of research.
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Introduction

Financial literacy is the aptitude to understand and utilize fundamental concepts 
related to finance while dividing financial resources for investment and identify-
ing market opportunities (Li & Qian, 2020). It focuses on and refers to the capa-
bility of a person to oversee their personal finances. Individuals who are experts 
at managing their finances will effortlessly fulfil their future obligations. Financial 
literacy deals with individuals’ financial security (Ali et al., 2021). Many research-
ers (Hilgert et al., 2003; Klapper et al., 2015; Li & Qian, 2020) recognized that 
highly financial literate people have the capability of managing risk and identify 
various business opportunities, which can lead to understanding of entrepreneur-
ial development and growth and helps in gaining financial knowledge.

These days, as the improved standard of living and stable financial health are 
gaining importance, international financial markets are offering a wide range of 
investment opportunities. Financial planning is becoming more of an acceptable 
practice. Among the current deviations in financial markets related to finance, it 
is more important nowadays for consumers to manage their finances with greater 
knowledge and skill. The factor responsible for this is the fact that modifications 
in financial markets have a greater variety of products related to investment and 
finance and financial services available, necessitating the making of complex 
decision-making for finance.

Financial literacy fosters the cultivation of market knowledge, familiarity with 
financial insight, finance sources and entrepreneurial aspirations among individu-
als (Hilgert et al., 2003; Levesque et al., 2009; Li & Qian, 2020). Entrepreneurial 
intentions help engage people in various entrepreneurial activities. Being an 
entrepreneur is a valuable career choice. Self-reliance and self-direction are 
becoming more and more preferred in individual job choices (Baruch, 2004; 
Gibb, 2002a, b; Hall, 2002). The term ‘entrepreneurship’ has been defined as 
beginning one’s own firm or a work attitude that prioritizes initiative, self-reli-
ance, risk-taking and creativity (Bruyat & Julien, 2001). Entrepreneurship is 
mainly considered a risky prospect, although encouraging entrepreneurship will 
lead to increased economic development and poverty alleviation.

A nation’s economic forecasts and well-being are enhanced by entrepreneur-
ship, which also generates income, expands job opportunities and increases 
demand across a range of industries (Acs & Szerb, 2010; Morrison & Johnson, 
2003; Sadler-Smith, 2003; Timmons, 1999). Entrepreneurs who are in the bud-
ding stage, they must have financial awareness and develop the habit of saving 
money. Potential entrepreneurs are individuals who have high self-confidence, 
risk tolerance and willingness to innovate (Koh, 1996; Nasip et al., 2017). As per 
Krueger et al. (2000), entrepreneurial intentions refer to a person’s choice to start 
a business, their natural inclination towards entrepreneurship and their attitude 
and expectations about being involved in entrepreneurial activities.

To smoothly and successfully run a business, entrepreneurs need to be finan-
cially stable and literate. Studies reveal that their operations are restricted by a 
lack of financial knowledge and inefficient management. They must, therefore, be 
able to fill in the gaps by making up for any shortcomings in the financial market 
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to assist the entrepreneurial process. Like high-income countries, in lower-middle 
income countries, entrepreneurship promotion has grown significantly since it 
fosters entrepreneurial qualities and increases a nation’s ability to compete and 
prosper economically. The economy benefits from saving because money invested 
in financial assets is then used by businesses to finance their investments through 
financial intermediaries.

Saving behaviour and even entrepreneurial intentions affect financial literacy 
directly and indirectly. Saving is mostly that portion of income which is not spent. 
Savings are necessary for the nation’s economy to grow since low savings rates 
reflect towards poor investment and low capital formation. A nation’s high sav-
ings rate can also protect it from financial crises and recessions. According to 
Horrod (1939) and Domar (1946), the ability to save money and the savings rate 
influence how quickly the economy is growing because more savings will affect 
a greater degree of investment in the nation, which in exchange promotes national 
economic growth. Saving behaviour helps in attaining financial objectives and 
creating wealth. Individuals with strong saving behaviour have a greater probabil-
ity of gathering capital to invest and have all the required resources for pursuing 
all available entrepreneurial opportunities.

Literature Review and Hypothesis Development

Financial Literacy

According to Brown et al. (2006), financial literacy is the ability and competency 
that facilitates individuals to respond effectively to ever-changing personal and 
economic circumstances. Garman and Forgue (2006) defined financial literacy as 
having adequate knowledge of facts and terms required for successful personal 
financial management. Furthermore, according to the definition propounded by 
Anthen (2004), financial literacy means having the capability to know, analyse, 
manage and talk about your personal financial situation. Huston (2010) proposes 
that financial literacy is a skill that helps people to make financial decisions effec-
tively. It is necessary to take sound financial decisions related to investment and 
ultimately achieve one’s own financial goals and well-being. Financial literacy, 
according to the OECD, involves having awareness, knowledge, skills, attitudes 
and behaviours related to money matters. According to Chen and Volpe (1998), 
financial knowledge includes general knowledge related to personal finance, sav-
ings and loan, insurance and investment.

Saving Behaviour

In economics, saving means the money that has left after you have spent on your 
needs and wants over a specific time period (Browning & Lusardi, 1996; 
Warneryd, 1999). In general, we can define saving as that part of income that is 
not consumed (Lee & Hanna, 2015). Saving is seen as crucial for fostering long-
term economic growth and establishing a link amongst a country’s past, present 
and future. Total savings represent the portion saved from the current income. The 



primary reasons for saving include preparing for future transactions, as a precau-
tionary measure, and for speculative purposes.

Entrepreneurial Intention

Akanbi (2016) propounded that entrepreneurship is not only about finding and 
filling gaps in the market but also about a process of discovering the true entrepre-
neurial potential, evaluating the risks and taking chances to create future products. 
According to Fuadi (2009), the entrepreneurial interest is demarcated as a wish 
and readiness to work rigid without being anxious about the financial risk that will 
occur in entrepreneurship, and also willing to gain knowledge from the break-
downs. According to Hermawan (2005), the entrepreneurial interest is an attrac-
tion in a person towards entrepreneurial activity, and their wish to be involved in 
entrepreneurial activity.

H1: There is an association between financial literacy and saving behaviour.
This research work is built upon the first hypothesis that there exists a relation 
between financial literacy and saving habits. Various studies have delved into the 
correlation of these variables. According to Sulong (2017), there is a positive cor-
relation between saving behaviour and financial literacy. Students who have 
higher levels of financial knowledge are more likely to save or invest. Clark and 
Madeleine (2008) showed that addressing the problem of decreased savings can 
be effectively tackled through financial literacy initiatives and financial planning. 
Also, Mahdzan (2013) found that literacy related to finance indirectly impacts 
household saving behaviour by significantly affecting the planning. Afsar et al. 
(2018) found that students who have higher financial literacy tend to exhibit more 
saving behaviour compared to those students who have lower financial literacy. 
Mahdzan (2013) demonstrated that financial literacy plays an indispensable role 
in determining individual saving habits. Jamal et al. (2015) suggested through 
multiple regression statistical tools’ analysis that family and peers and financial 
literacy are influential factors on students’ saving behaviour. Sabri and MacDonald 
(2010) similarly concluded that possessing financial literacy meaningfully 
impacts the saving behaviour of college-going students. Stolper and Walter (2017) 
argued that financial literacy benefits individuals, businesses and families by pro-
moting wise saving and investment practices. Mahdzan and Tabiani (2013) dis-
covered that financial literacy positively influences personal savings. Furthermore, 
Mohamad Fazli and MacDonald (2010) highlighted that individuals who have 
better financial literacy and saving behaviour are inclined to have fewer financial 
problems, indicating a negative correlation.

H2: �There is a correlation between financial literacy and entrepreneurial 
intention.

Our study’s second hypothesis suggests a correlation between financial literacy 
and entrepreneurial intention. Financial literacy mainly influences entrepreneurial 
intentions, as persons who have a better level of financial literacy incline to 
pursue entrepreneurial endeavours (OECD, 2019). In high-income countries 
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compared to lower-middle income countries, Gnyawali and Fogel (2014) discov-
ered that financial knowledge motivates people to jump into their own business. 
Hilgert et al. (2003) and Bilal et al. (2021) also found a correlation between under-
standing money and the desire to become entrepreneurs. Ojogbo et al. (2022), 
however, reported no correlation between financial literacy and entrepreneurial 
intention. Conversely, Song et al. (2020) mentioned a positive association between 
entrepreneurial intention and financial literacy. According to Aldi et al. (2019), 
financial literacy influences entrepreneurial interest. Additionally, Bilal et al. 
(2021) stated that better financial knowledge and attitudes boost the chances of 
activities of the entrepreneurial intentions amongst youth. Kang et al. (2024) sug-
gested that financial literacy partially positively affects entrepreneurship and 
entrepreneurial intention. Ojogbo et al. (2022) also proposed in the research study 
that entrepreneurship education positively impacts entrepreneurial intentions of 
graduates.

�H3: �There exists a correlation between saving behaviour and entrepreneurial 
intention.

Shrestha and Rawat (2023) found strong positive connections between saving 
money and the desire to commence a business. Their research highlights the role 
of saving for aspiring entrepreneurs, as it assists in resource accumulation, pro-
motes financial responsibility and demonstrates commitment to business endeav-
ours. Similarly, Amofah et al. (2020) found a relation between saving money and 
entrepreneurial aspirations, which suggests that people who save more money are 
more inclined towards business ownership. Moreover, saving money reflects a 
skill of an individual to delay gratification and focus on long-term goals, essential 
qualities for entrepreneurship (Cho, 2009; Dunn & Holtz-Eakin, 2000; Kilara & 
Latortue, 2012). Developing good saving habits can foster an entrepreneurial 
mindset and facilitate wealth accumulation (Bosumatari, 2014). Entrepreneurial 
success is closely associated with prudent saving practices, as saving serves as a 
resource to gather funds (Erskine et al., 2006; Rikwentishe et al., 2015).

Research Methodology

Research Hypotheses

This research is based on the following hypotheses:

H01:	There is no association between financial literacy and saving behaviour.
H02:	There is no correlation between financial literacy and entrepreneurial 

intention.
H03:	There is no correlation between savings behaviour and entrepreneurial 

intention.

Research Objectives

This study is undertaken to fulfil the following objectives:



1.	 To evaluate if there is any relationship between financial literacy and sav-
ing behaviour.

2.	 To infer if there is an association between financial literacy and entrepre-
neurial intention.

3.	 To evaluate if there is any correlation between saving behaviour and the 
entrepreneurial intention of respondents.

Data Collection

The study employs a mix of convenience methods of sampling, wherein the 
respondents were selected as per the requirements of this study. A total of 169 
respondents became part of the research study, which included both males and 
females with varied designations. The questionnaire method was utilized for the 
entire data collection wherein questionnaires were designed and thereafter circu-
lated online.

Instrument Design

For achieving the objectives of the research study, three parameters were utilized: 
financial literacy, saving behaviour and entrepreneurial intention. For financial 
literacy, a complete set of nine indicators was selected, drawn from the works of 
Ali et al. (2022) and Harahap et al. (2022). Regarding saving behaviour, eight 
indicators were chosen, adapted from Ali et al. (2022) and Zulaihati et al. (2020). 
Lastly, eight indicators were employed for measuring entrepreneurial intention, 
with questions modified to ensure clarity and understanding among respondents.

Data Analysis

For this study, the SPSS software was used to calculate the correlation among 
various variables. As described above, this study intends to analyse three relation-
ships: first, between financial literacy and saving behaviour; second, between 
financial literacy and entrepreneurial intention and, third, between saving behav-
iour and entrepreneurial intention. This section presents the results of these 
associations.

Table 1 explains the association between financial literacy and saving behav-
iour. Based on Table 1, we deduce that the correlation coefficient between these 
two variables is 0.442. This directs a statistically significant positive correlation 
between financial literacy and saving behaviour, suggesting a direct relationship 
between the two. In simpler terms, individuals with greater levels of financial 
literacy tend to save more money. This finding aligns with the conclusions drawn 
by Sulong (2017), Mahdzan (2013), Afsar et al. (2018), Jamal et al. (2015) and 
Sabri and MacDonald (2010).

Table 2 demonstrates that the correlation between financial literacy and entre-
preneurial intention is also positive and statistically significant at 0.245. This 
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indicates that the individuals with higher financial literacy are expected to har-
bour higher entrepreneurial intentions. However, a correlation coefficient of 0.245 
suggests a weak to moderate positive relationship amongst these variables, imply-
ing that while there is a tendency for those with greater financial knowledge to 
exhibit an inclination towards starting a business, the association is not exception-
ally strong. This finding resonates with the conclusions drawn by Gnyawali and 
Fogel (1994), Hilgert et al. (2003), Song et al. (2020), Aldi et al. (2019), Bilal et 
al. (2020) and Kang et al. (2024).

Table 3 elucidates the correlation between saving behaviour and entrepreneur-
ial intention. From the table, we infer that the correlation coefficient among the 
variables is 0.188, which is positive and statistically significant at the 0.05 level. 
This suggests a relatively weak relationship between saving behaviour and entre-
preneurial intention. It leads to the implication that individuals who save more 
have a propensity to be more prone to express interest in starting a business, 
although the connection is not as strong as observed in the other two relationships. 
However, the result here contrasts with the results of Shrestha and Rawat (2023), 
Amofah et al. (2020), Bosumatari (2014), Erskine et al. (2006) and Rikwentishe 
et al. (2015).

Table 1. Correlation Between Financial Literacy and Saving Behaviour.

Mean_FL Mean_SB

Mean_FL Pearson correlation 1 0.442**

Sig. (2-tailed) 0.000

N 169 169

Mean_SB Pearson correlation 0.442** 1

Sig. (2-tailed) 0.000

N 169 169

Notes: **Correlation is significant at the 0.01 level (2-tailed).

FL: Financial literacy; SB: Saving behaviour.

Table 2. Correlation Between Financial Literacy and Entrepreneurial Intention.

FL_Mean_Score EI_Mean_Score

FL_Mean_Score Pearson correlation 1 0.254**

Sig. (2-tailed) 0.001

N 169 169

EI_Mean_Score Pearson correlation 0.254** 1

Sig. (2-tailed) 0.001

N 169 169

Notes: **Correlation is significant at the 0.01 level (2-tailed).EI: Entrepreneurial intention; FL: 
Financial literacy.



Findings and Suggestions

This research study has exposed several significant findings and implications. 
First, it reveals a positive correlation between financial literacy and saving behav-
iour, which shows that people with better financial literacy tend to have better 
saving habits and vice versa. This suggests that imparting more financial literacy 
in instruction can help regulate saving behaviour, which is crucial for economic 
development. Policymakers could use financial literacy initiatives to encourage 
better saving habits, thereby contributing to the overall economic well-being.

Second, the research highlights a correlation between financial literacy and 
entrepreneurial intention, pointing towards the fact that individuals having better 
financial literacy are more inclined towards entrepreneurship. This underscores 
the need to increase financial literacy levels among the population to foster entre-
preneurial intentions. By enhancing financial literacy, policymakers can poten-
tially stimulate entrepreneurial activities, which are quintessential for economic 
growth and innovation.

Lastly, the study indicates a somewhat weak and statistically insignificant con-
nection between saving behaviour and entrepreneurial intention. While saving 
behaviour may not strongly influence entrepreneurial intentions, the findings still 
emphasize the significance of promoting financial literacy. Improving financial 
literacy can indirectly impact both saving behaviour and entrepreneurial inten-
tions, offering valuable opportunities for policymakers to enhance financial well-
being and economic development.

Study Limitations and Scope for Future Research

While this research study offers valuable insights, it is important to acknowledge 
its challenges and limitations. First, the respondents in the sample do not include 
an equal number of males and females, which hinders the ability to conduct a 
comprehensive comparative analysis between these groups. Second, the size of 
the collected sample could be increased. However, due to the lack of time, more 

Table 3. Correlation Between Saving Behaviour and Entrepreneurial Intention.

SB_Mean_Score EI_Mean_Score

SB_Mean_Score Pearson correlation 1 0.188*

Sig. (2-tailed) 0.014

N 169 169

EI_Mean_Score Pearson correlation 0.188* 1

Sig. (2-tailed) 0.014

N 169 169

Notes: *Correlation is significant at the 0.05 level (2-tailed).

EI: Entrepreneurial intention; SB: Saving behaviour.
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responses could not be collected. This could be further explored by future 
researchers through larger sample sizes or by examining different variables. 
Despite these limitations, the research undoubtedly contributes significantly to 
the knowledge of financial literacy, saving behaviour and entrepreneurial inten-
tions by shedding light on their interrelationships.

Conclusion

This study successfully explored the synergy between financial literacy, saving 
behaviour and entrepreneurial intentions among individuals in the Tricity region. 
The findings indicate that financial literacy has a significant and positive impact 
on both saving behaviour and entrepreneurial intentions, confirming the essential 
role of financial awareness in promoting responsible financial actions and an 
entrepreneurial mindset. However, the correlation between saving behaviour and 
entrepreneurial intention, though positive, appeared to be weak.

The results emphasize the importance of strengthening financial education 
programmes and encouraging saving habits, especially among youth and aspiring 
entrepreneurs. These findings provide valuable insights for educators, financial 
institutions and policymakers to design strategies that foster entrepreneurship and 
financial responsibility, ultimately contributing to economic growth. Despite cer-
tain limitations, this study lays a foundation for further research with larger and 
more diverse samples and deeper exploration of other contributing variables.
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